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ping, even this can be avoided by those who
wish. With the spread of the telephone into
small homes, a great deal of shopping for
common household purposes is done by this
means. And there is the C.O.D. service for
everybody, and for known customers the "on
approval5' service. One or two popular shops
in central London, I notice, have caught at the
C.O.D. service in a novel way. They keep their
windows lit at night, so that evening strollers
can see what they are offering. On the front
of the shop, for the convenience of women who
do not pass that way by day, is an automatic
machine which, in return for sixpence, delivers a
pencil and a paper pad. The woman who sees
something in the window that suits her, writes
her order on the pad, with name and address,
and drops it in a special letter-box. The goods
are sent to her next day C.O.D., and the six-
pence which she put into the machine is de-
ducted from the price.
Looking about this modern London and
comparing it with the London of 1900, one
sees how deeply it has become imbued with the
American principle of Bigger *and Better
Elephants. Everything that I recall about the
London of my boyhood was small. To-day
everything seems much bigger. Usually the
grown-up is surprised to find how small are